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COMTACT AND EXCHANGE BETWEEN CREATIUE INDIVIDUALS IS ESSENTIAL

T0 THE CONTINUED EVOLLTION OF ART AND THE CREATION OF CONTEMP-
ORARY CULTURE. AND THIS EXCHANGE NECESSARILT TAKES PLACE AT THE
LEVEL OF INTERPERSONAL CONTACT. IN THIS EXHIBIT OF THE CENTER
FOR ADVANCED VISUAL STUDRIES AT TE AMERICAN CENTERA. THE ELECTRONIC
MEDIA ARE BEING USED TO AUGMENT THIS KINDOF HUMAN CONTACT RATHER
THAN ACT AS A SUBSTITUTE FaR 1T,

ETELEVISION IS THE IRRSH

TELEVISION IS THE FIRST MEDIUM 0OF MASS ONE-TO-ONE COMWUNICATION
T0 BE BEVELOPED . WHY THIS IS S0 IS NOT CLERRLY UN-

DERSTOQD, EVEM BY THE SPECIALISTS THAT MAY ENWPLOY 1T, ALTHOUGH
THEORIES ABOUND.  THE FOCT THRT THIS IS THE NATURE OF THE
OMEDIUM IS, HOWEVER, WELL UMDERSTOOD BY MANY. PARTICULARLY BY
MOST OF TODARY' 5 SUCCESSFUL POLITICIANS.

HONETHELESS, VIDED WILL NEVER BE ALE O REPLACE DIRECT PERSONAL

INTERACTION AS THE BEST MEANS OF CONWUNICRTION, PRIMARILY

BECAUSE THE MEDIUM DISTORTS ANDFILTERS THE MESSAFES THAT

ARE SENT ACROSS IT. HOMEUER. WHEN THIS IS LINDERSTOOD. COMPENSATET
FOR . OR PLAYED HITH. THE STRENGHT OF A MESSAGE CAN PE ENHRNCED
AN THE PSYCHOLOGICAL WODE OF THE COMMUMICATION REMAINS DNE-TO-
ONE FOR THE URST AUDIENCES IT CANREACH.  THUS, WHILE UIDED

CANNOT REPLACE HUMAN CONLACT, IT CAN ENLARGE IMPORTAMT ELELMENTS
OF IT AND PUSH IT TO HEW DIMENSIONS. BECAUSE OF TH NATURE

OF TE HMEDIUM-- ITS INTIMACY, THE DIRCTHESS OF HE COMMUNICATION
AND TH APPARENTREALNESS OF THE SITUAIION--WE PSYCHOLOGICALLY
RECEIVE INFOR
BREION FROM THE HEDIUM DIFFERENTLY. CERTRINLY

MORE EMOTIONALLY. WE TEND TO TRKE U THAT COMMUNICATION

UERY PERSONALY. THE ADUERTISER'S OR BICTATOR’S DREAM. OUER

THE LOWG TERM THIS HAS A GRERT IWPACT ON QLR MEANS OF

PERCEPTION , HOM WE RECEIVE AND PROCESS INFORMATION. BUT WE

MUST ALMAYS ASK OQURSELMES TH E QUESTION--HHERE DOES ALL

THIS INFORMATION COME FROMW?

UMTIL WOW THIS UAST METWORK OF COMMUNICATION, INCLUDING THE TELE-
VISION IN FRONT OFYOU AND THE LIMES ZME ARE USING BETHEEN

BOSTON AND PARIS. HAS BEEEM EXCLUSIVELY IN THE HANDS F SYSTE
.. LARGE ADMINISTRATIVE . POLITICAL OR ECONOMIC ENTITIES.
MULTINATIONAL CORPORATIONS, STATES. ETC... NEVER IN THE HANDS
OF INDIVIDUALS, ARTISTS. BY MOUING INTO THIS FORRIDDEN RRER.
ARE IWPLEMENTNG A 'SOCIALIZATION' OF THE MEDIUM, MASTERING THE
MEDIUM AT TH HUMAN LEVEL. AND WAKING IT A TODL FORTHE INDIVIDUAL
RATHERTHAN JUST THE CORPORATE INSTITUTION OR NATIONAL STATE.
THROUGH THE GROWTH OF THIS MOUEMENT THE MESSAGES CARRIED

ACROSS TH NETHORK WILL BECOME GENUINELY INTERPERSONAL, NOT

JUST SEEMINGLY S0.



PLEASE FEEL FREE TO EDIT AND/OR CHANGE WORDING AT YOUR DISCRE-
TION.,  TOMORROM: NEHWS FROM VIDEOTHEQUE. BALADI. FRENCH TEXT.

REGARTDS,
FORESTA

LELLIEEE L L
HOTE NOTE NOTE NOTE TELEY TO ATTENTION OF
MR OTTO PIENE REPEAT OTTQ PIENE
NOTE ON TYPOS!
WILL LERVE YOU TOCORRECT THE OBUIOUS THINGS -- BEAWARE THAT
IVE REVERSED A AND @ SEWERALTIMES/ SAME WITH W AND Z PERHAPS.

LINE 9 OF TXT IS FALS STARY FOR 2ND PARAGRAPH SO RISREGARD.

.
Hﬁn 1 ThH BHPH caM
KILL *HAY* IM *MAY EHMPLOY' LIME 3

3RD GRAPH LINE 4 READ * HABLE TO REPLACE?
NOTE ABSENCE OF 'E' OFTEN INWORD *THE®

ALS0 ABSENCE OF *T' * SAME WORD TO MAKE IT READ *HE® SHOLLD
[% FACT READ THE (T-H-E}

LAST GRAPH TAT LINE 3 READ *HANDS OF SYSTEMS...!

THRT'S ABOUT IT / YOU CANFIGURE REST YOURSELF/ SORRY S0
NANY TYPOS

RGDS --TLA OPERATOR
LI

TELEAT T THE ATTN OF MR OTTO PIENE

BYE.
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FRENCH TEXT FIR CATALOGUE

LES CONTACTS ET LES ECHANGES ENTRE LES ARTISTES DE TOUTES
DISCIPLINES SONT INDISPEMSABLES A L EUOLUTION COWTINUELLE

DE L ART ET DE LA CREATION DE CULTURE COMTEMPORAINE, ET TET
ECHANGE S ETABLIT IMPERATIVEMENT AL NIUERU DES TONTACTS
HUWAINS. DAMS CETTE EXPOSITION PRESENTEE PAR LE CENTER FOR
ADUANCER UISUAL STUDIES A L AMERICAN CENTER. LES MEDIAS
ELECTRONIGUES SONT UTILISES POUR COMPLETER CE GENRE DE CONTRCT
HUMAIN ET NON POUR SE SUBSTITUER A CELUI-CI.

LA TELEVISION EST LE PREMIER MOYEM DE COMMUNICATION QLT EST
PERSONNEL ET DESTIME AU GRAND PUBLIC EN MENE TEWPS, BIEN

QUE LES THEORIES NE MANQUENT PAS, CECT N EST PAS ENCORE
CLAIREWENT DEMOMTRE. MEME PAR LES SPECIALISTES QUI L ERPLOIENT,
L EST BE FAIT QUE L IMPARCT DE CE MEDIA SUR LE GRAND PURLIC
EST NEANMOINS BIEN COMPRIS, EN PARTICULIER FAR LA PLUPART DES
HOMKES POLITIOUES D AUJOURD' HUI.

IL EST CERTAIN QU EM CE QUI CONCERNE LES INTERACTIONS ENTRE
INDIVIBUS, LA UIDED MWE POURRA JAMAIS ETRE CONSIDEREE COMRE

LE MEILLEUR MOYEN DE COMMUNICATION, PRINCIPALEMENT PARCE BLUE
LE HEDIUM BEFORME ET FILTRE LES MESSAGES QU IL DIFFUSE.
CEPENDANT , RUAND CECI EST RSSIMILE ET BIEN AGENCE. LA

FORCE DU WESSAGE S'EM TROUVE ACCRUE ET LE MODE PSYCHOLOGIQUE
BE LA COMMUMICATION RESTE BILATERAL POUR LE GRAND PUBLIC ai TL
EST CENSE TOUCHER. AINSI. BIEN GLE LA VIDED NE REMPLACE PAS LE
CONTACT HUMAIN, ELLE PEUT METTRE EN UALEUR D IMPORTANTS
ELEMENTS ET LUI DONMER UNE NOUVELLE DIMENSION. EN RRISON DE LA
NATURE DU MEDIUM , SOM INTIMITE, L RSPECT ’FRIRECT?! DE LA
COMMUNTICATION . ET L APPARENTE REALITE DE LA SITUATION,

I UN POINT DE WUE PSYCHOLOGIQUE NOUS RECEVONS DIFFEREMMENT HRIS
PLUS EMOTIONNELLEMENT L INFORMATION DIFFUSEE PAR LES MEDIAS,
HOUS NOUS APPROPRIONS FACILEMENT LA COMMUNICATION ... REVE DU
PUBLICISTE OU DU DICTATEUR. A LONGUE ECHANCE. CELR EXERCE

UN IMPACT IMWPORTANT SLR NOTRE PERCEPTION, WAIS NOUS DEVONS
TOUJOURS NOLUS POSER LA QUESTION D*OU WIENT CETTE INFORMATION,

JUSQU'A MAINTENANT, CE URSTE RESEAL DE COMMUNICATION, COMPRENANT
LES TELEVISEURS ET LES LIGNES DE COMMUNICATION ENTRE PARIS ET
BOSTON, A ETE EXCLUSIVENMENT RUX MWAINS DE SYSTENES ADNWINISTRATIFS,
POLITIQUES, ET ECONOMIGUES., DE SOCIETES MULTINATIONALES,

BETATS, ETC......

JANALS AUX MAINS D? INDIVIDUS, DES ARTISTES, S EMPARANT PES
MOYENS ALXQUELS ILS NE POUVAIENT PAS AUTREFOIS AUDIR ACCES,
METTENT AU POINT LNE VULGARISATION DU MEDIUM. EN CREANT RINSI

UN OUTIL POUR L INDIVIDU PLUTOT QUE POUR L INSTITUTION 00 POUR

L ETAT. © EST AINSI, oU A TRAVERS CE MOUYEMENT . LES INFORMATIONS



DIFFUSEES PAR LE RESEAY UIDEQ/TELEUTSION DEUIENDRONT AUTHENTI-
QUEMENT HUWAINES.

BALADI HILLING T9 10 PROJECT, WOLLDE NEED ROUND TRIP AIR TICKET
PARIS/BOSTON/NY/PARIS, WOULD ARRIVE TWO DAYS BEFORE EHENT,
MOULD HOPE T HAVE TIME TO WORK ON MACHINE,

VIDEOTHEAQUE STILL UNREACHABLE, WILL CALL THE MINUTE THERE'S
NERS.

DON FORESTA

EEE ATTENTION : NHE PAS ALLER A LA LIGNE DANS LE 4EME PARRGRAPHE
APRES .... D ETATS, ETC....... JAMAIS AUX MAINS .....

PAMIATTENTION AU 3EME PARAGRAPHE., A LA FIM, UNE PHRASE OLBLIEE
REPRODUITE CI APRES !

UN INPACT IMPORTANT SUR NOTRE PERCEPTION, COMMENT MOUS RECENOKS
ET *'DRIGERONS®? L INFORMATION, HAIS NOUS DEUONS TOUTOURS NOUS
POSER LA SUESTION 170U UIENT CETTE INFORMATION,

UEUILLEZ NOUS EXCUSER  MERCI
aa08d
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